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IN 2022, ON BEHALF OF OUR MEMBERS WE:

Informed members about a  
range of accessible and affordable 

professional development 
opportunities.

Hosted 7 professional development 
webinars, 1 research chat group, 
two virtual interactive practical 

workshops, and a range of other  
face-to-face networking and 
educational events as part of  

AMT conference month.

Engaged with over 500 followers 
on Twitter with 10,000 impressions 
per month, and over 9000 followers 
on Facebook, reaching 4000 users 

per week. Received 7160 views and 
100,000 impressions on Youtube. 

Campaigned members of parliament  
and candidates in the lead up to the 
Federal Election to raise awareness of  

the role massage therapists fill in 
healthcare delivery.

Continued to provide a range of 
measures to ease the financial 

strain on members arising from the 
ongoing COVID pandemic.  

This included supporting 922 
members to register for free at AMT-

hosted webinars.

Guided 21 matched mentor/mentee 
pairs through the 4th intake of AMT’s  

in-house mentoring scheme.

Represented AMT members  
to 38 private health insurance 

companies.

Engaged with Registered  
Training Organisations, hosted a 
National Educators’ Forum, and 

represented the massage therapy 
industry on the Industry Reference 

Committee under SkillsIQ.

Established a clean air clinic register 
and promoted the clinics of 

members that met ventilation and air 
purification thresholds.
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Governance

AMT is governed by a Board of Directors, nominated and elected by the membership. 

AMT directors are bound by the AMT Constitution and the Board Code of Conduct. The position is 
voluntary and unpaid.

As a not-for-profit company, AMT is subject to the legal requirements of the Corporations Act 
(2001). The Association undergoes an annual company review and must report to the Australian 
Securities and Investments Commission.

AMT employed seven staff – five full time and two part time.

The AMT Constitution is reviewed and updated on an ongoing basis. Changes to the constitution 
must be passed by Special Resolution at a General Meeting of the membership. Such changes 
require a 75% majority vote.



Clean air massage clinic register

Please complete the fillable table below to be considered 
for inclusion on AMT’s Clean Air Massage Clinic Register 
and/or across AMT’s social media channels.

Name: AMT member no:

Clinic name and address:

Website:

Social media handles

Facebook: Twitter: Instagram:

Which of the following are you doing to provide clean air in your clinic? 

Monitoring CO2 Yes No

HEPA filtering Yes No

Natural ventilation Yes No

YesVentilation breaks No

Respirator masking 
(P2, N95 etc) Yes No

Target (max) CO2 threshold in ppm

Air exchanger per hour

No. of large open windows / doors

Time between clients in minutes

Are clients also required to 
use a respirator mask? Yes No

page 1 of 2
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I would like to give a special shout 
out to acknowledge the many 
AMT members who embraced the 
opportunity to support a colleague 
by paying for an extra ticket to our 
AMT webinars in 2022. There were 
notable examples of members who 
paid to support a colleague at every 
webinar they attended. We salute 
you! Your generosity and collegiate 
spirit are the lifeblood of AMT – they 
embody the sense of professional 
community that we have worked so 
hard to nurture. So, thank you.

I would also like to extend my 
thanks to AMT’s preferred insurer, 
Fenton Green, for their sponsorship 
of AMT’s 2022 webinar series. This 
financial support has been critical 
to AMT’s viability during these 
challenging times.

On that front, the 2022 AMT financial 
statements show another loss-
making year for the Association. 
We are fortunate, though, to have 
enough reserves to help us weather 
these lean years. These reserves 
enabled us to hold membership 
dues at the same rate throughout the 
three years of the pandemic, in the 
context of rising inflation and other 
operational pressures.

In fact, with so much of our 
effort dedicated to nurturing and 
supporting members through 
difficult times, it is easy to overlook 
the impact of the pandemic years on 
AMT’s nerve centre at Head Office. 
Most of the challenges faced by other 
small businesses have beset AMT 
in recent years: adapting to remote 
work; long hours and burnout; staff 
retention issues; and periods of 
interruption due to illness.

Chairperson’s Message by Subhadra Gerard

2022 marked a gigantic shift in 
the Government approach to 
managing the COVID pandemic. 
The easing of all restrictions across 
the states and territories brought 
with it fresh challenges and new 
forms of unpredictability. AMT 
members and the Association 
rapidly adapted to yet another 
“new normal”.

Supporting members through 
uncertain times therefore remained 
our top priority in 2022.

AMT continued to provide targeted 
assistance to members experiencing 
the often-overlapping challenges 
of the pandemic, extreme weather 
events, and rising cost of living 
pressures. And our 2022 calendar of 
AMT events was designed to be low 
cost and accessible to AMT members 
across the country, regardless of their 
geographical location or individual 
circumstances.  

Calendar of  
professional development  
suggestions
January 2022
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Chairperson’s Message

And indeed, the close of 2022 
brought with it some momentous 
changes to the management of 
AMT. Yes, the rumours are true. Last 
December, Rebecca Barnett stepped 
down as AMT CEO after serving out 
the world’s longest notice period (we 
have it on good authority that you’ll 
find it listed in The Guinness Book of 
Records). Actually, that notice started 
twelve months previously during the 
yearly operational and performance 
reviews of the head office team, 
when Beck let it be known that it was 
time to step down.

This long notice period enabled the 
Board, led by the outgoing CEO and 
senior staff members, to undertake a 
comprehensive process of reviewing 
job descriptions, identifying gaps, 
and embracing the opportunity to 
rejig and renew AMT’s management 
structure. And take it from me, a lot 
of work and discussion went into that 
process.

A new management team has been 
established, comprising two AMT 
employees – Katie Snell and  
Scott Lloyd-Owen – and a new 
recruit to AMT, Liz Sharkey, who is 
already well known to many of you. 
This new 3-person team has shared 
responsibility for the key functions of 
AMT. They also have the AMT Board’s 
supreme confidence that you, the 
members they serve, remain in very 
good hands. 

That brings me back to Beck. It’s 
hard to find the right words to 
appropriately acknowledge Beck’s 
contribution to the life and culture of 
AMT during her tenure as Company 
Secretary and subsequently as CEO.  
A board colleague even shared 
recently that sometimes it feels like 
we need to invent words to actually 
describe Beck and what she has done 
not only for AMT, but for the whole 
industry, and beyond. 

But I’m going to have a crack at it 
anyway. 

On behalf of AMT, I would like to 
express my sincere gratitude to Beck 
for her outstanding leadership and 
dedication as Company Secretary 
and CEO. Her tireless efforts and 
unwavering commitment have 
played a crucial role in the growth 
and success of our organisation. It 
takes courage to stand up for what 
you believe in, and she has been 
doing that in spades. It takes even 
more when you’re leading change 
and the first one to make a stand. 

Under her leadership, the  
Association has achieved numerous 
milestones, including the expansion 
of our membership base, the 
development of new educational 
programs, and the strengthening of 
our partnerships within the industry, 
just to name a few.

Beck’s vision, expertise, and strategic 
guidance have inspired us all, and 
we are truly grateful for the years 
of service she devoted to AMT. She 
has made a lasting impact on our 
massage community and has set a 
standard of excellence that we will 
continue to strive for in the future.

I hope that Beck’s legacy will 
continue to inspire us well into the 
future. We wish you her all the best 
with whatever is around the corner, 
and we are confident that she will 
continue to achieve great things  
(no pressure!).

Thank you once again for everything 
you have done for us as CEO.  
Au revoir but not goodbye Beck …

I am happy to report that AMT 
has not lost Beck entirely, or her 
expertise and corporate knowledge. 
She is staying on, part time, as 
AMT’s Communications Manager, 
a ‘backroom’ role which allows 
her space to indulge her innate 
wordiness and uncanny gift for 
obscure vocabulary and neologism. 
She can also knock out a first-rate 
press release, or response to a 
government member or department 
in a blink. Priceless!

On behalf of the Board I’d like close 
by saying that with change comes 
growth and we are excited by what 
the future holds for AMT. We look 
forward to continuing to support and 
represent you throughout 2023  
and beyond.
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Secretary’s Report by Katie Snell

As we entered the third year of 
the pandemic, the shift in 
government response saw 
almost all COVID mandates 
lifted, along with the withdrawal 
of any remaining financial 
support measures. For the first 
time, we saw mass infection 
around Australia, which brought 
novel kinds of disruption. AMT 
received wide-ranging reports 
of scheduling chaos due to 
appointment cancellations, 
particularly during the January/
February Omicron peak. Sadly, 
cases of massage therapists 
dealing with long COVID started 
to become more commonplace 
as well.  

Although our governments 
determined that COVID should no 
longer be treated as “exceptional”, 
AMT’s messaging has not wavered, 
especially given the close contact 
nature of massage therapy.  

We continue to encourage all 
therapists to exceed the public health 
orders (or lack thereof ), and review 
and amend COVID risk assessments 
on an ongoing basis. The mounting 
evidence of long-term systemic 
harms from even mild infections 
is now so overwhelming that we 
remain confident that exercising the 
precautionary principle in relation to 
COVID will stand the test of history. 
It also exemplifies and embodies 
the principles of wellness and 
prevention that the massage industry 
is justifiably proud to promote. 

So, let’s have a look at 2022 in a 
little more detail. 

In January, AMT sent out a 4-question 
‘Living with COVID’ workforce survey 
to collect data on how the industry 
had been impacted by widespread 
transmission of COVID, and to inform 
another round of government 
advocacy. Nearly 800 members 
completed the survey, with the results 
clearly pointing to the need for AMT 
to provide focused support to those 
whose practices had not recovered to 
pre-COVID levels of prosperity.

The survey data enabled us to 
identify and implement immediate 
actions to address the crisis facing 
some members and led us to 
recommit to many of the supports 
we had implemented during the 
first two years of the pandemic. This 
included extending police checks by 
one year, providing extensions on 
first aid renewals, offering extensions 
on renewal payments and payment 
plans, and providing free professional 
development opportunities for 
members. We are grateful to Fenton 
Green for their financial support 
of our 2022 webinar series which 
enabled us to provide free access. 

AMT ran 8 professional development 
activities throughout 2022 (7 
webinars and 1 discussion group), 
excluding conference month 
activities. Registration options for 
these events allowed members to 
choose to pay a small fee if they were 
able or to register for free if they 
were struggling financially. Mid way 
through the year we also introduced 
an option to shout a colleague for 
therapists who were tracking well.

Across these events, AMT supported 
922 members to register for free. 
Another 441 members paid to 
attend, and 18 absolute bloody 
legends shouted a colleague. Sincere 
thank you to those fabulous 18 
who massively restored our faith 
in humanity. It’s heart-warming to 
see members support each other 
through tough times.
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Secretary’s Report

Six of the 2022 webinars were 
presented by AMT members:  
Liz Sharkey, Lizzie Milligan,  
Sarah Fogarty, Jenny Richardson, 
and Rebecca Barnett did us proud 
in the war against manels! Our 2022 
webinars are all available on demand 
for a small fee on the AMT website.

In April/May, AMT established a 
‘Clean air clinic’ register in the Find 
a Therapist section of the AMT 
website, promoting the practices 
of AMT members who have 
implemented clean air protocols 
that meet minimum ventilation 
and air purification thresholds. We 
currently have 14 members on the 
register across various states. If you 
are interested in registering your 
clean air massage clinic, please get 
in touch with us via email. We know 
that there are members of the public 
searching for clean air practices and 
we also know that there are many 
members whose practices meet clean 
air thresholds. 

CO2 monitoring Air purification

Ventilation breaks High quality 
masking

In the lead up to the federal election, 
we called on members to get 
involved in a campaign to protect 
the title of ‘Massage Therapist’ and 
establish a national register of 
qualified practitioners so that health 
departments can clearly distinguish 
and delineate the services provided 
by qualified practitioners. This was 
largely driven by the misclassifications, 
misinformation and confusion 
that arose in the first phase of the 
pandemic, and served principally as 
an awareness-raising exercise.  
We provided guidelines, a 
template letter and contact details 
for candidates in the House of 
Representatives and the Senate 
to assist members in joining the 
campaign. 

AMT hosted a national educators’ 
forum in July, where much of the 
discussion focused on the ongoing 
delays with the release of the new 
training package qualifications.  
The qualifications were finally 
published in December, heralding 
the dawn of an exciting new era 
where students will be exposed to 
contemporary pain neuroscience as 
part of their initial training. We know 
that pain is one of the chief reasons 
clients seek massage therapy so 
this innovation will have a profound 
impact on practice and the capacity 
of massage therapists to respond to 
client presentations. 

In August we released our newly 
developed professional development 
standards which were created to 
help members navigate AMT’s 
reflection-based model of CPD. We 
hope that the standards have given 
you greater clarity of purpose as you 
plan, undertake, and document your 
professional development. They are 
available for download from the AMT 
website. I encourage you to read and 
revise them. 

With social media being such a 
central part of doing business now, 
it became apparent that more 
detailed industry guidelines were 
needed. We put out a recruitment 
call to members in September to 
establish a committee that would 
be charged with the responsibility 
of researching and writing a social 
media standard for the AMT Code 
of Practice. Sincere thanks to the 
members who answered this call 
and subsequently contributed their 
time to the development of the new 
standard. Thanks are also due to all 
the members who responded to our 
request for feedback on the draft 
standard, which was published early 
in 2023. 

This helped the committee to identify 
manifold ways to improve the draft 
and clarify key principles. We look 
forward to publishing the final 
version in the Code of Practice soon. 
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Uptake of memberships in 2022 
was strong. We brought in 530 new 
members consisting of:

27 of those new practitioner 
members were transfers from other 
associations (14 ATMS, 5 M&MA &  
8 MAA.)

We also had 169 students upgrade to 
practitioner membership. 

At the close of 2022 we had 3514 
members, a slight increase relative 
to last year of 1.36%. In the context 
of a global pandemic and some 
haemorrhaging of practitioners into 
alternative employment, this feels like 
a remarkable achievement. 

Staffing arrangements shifted in  
both small and big ways during  
2022. We were pleased to officially 
appoint Bianka Bartora as an 
AMT employee in May 2022, after 
completing her traineeship almost 
entirely through COVID lockdowns 
and work from home. That’s quite 
a feat, and is testament to Bianka’s 
maturity, determination, and 
organisational skills.

We also welcomed Belinda Barrett 
back to the team in June after being 
on maternity leave for 6 months, and 
we farewelled Declan Parkee in July. 
During these coming and goings, 
the Board of AMT were succession 
planning, prompted by Rebecca 
Barnett’s advice in late 2021 that she 
was stepping down as CEO of the 
Association. 

I would like to extend my sincere 
thanks to the members of the AMT 
Board, and my wonderful colleagues 
in AMT Head Office: Scott, Rema, 
Belinda, Shady, and Bianka. You are 
all amazing and worked so hard 
during yet another challenging year. 
I am blessed to work alongside such 
wonderful people and look forward 
to continuing to do so through 2023. 

I would particularly like to say a 
massive thank you to Beck, as 
she steps down as CEO. She has 
done an incredible job of leading 
AMT through some of the most 
testing times we’ve ever faced 
and persevered through massive 
challenges. Words cannot express on 
both a personal and professional level 
the gratitude I feel to be able to work 
with such an incredible woman. 

Lastly, I would like to thank you, our 
members, for your support and for 
standing with AMT through 2022. 
Thank you for what you bring to the 
AMT community. We look forward to 
continuing to lead you through 2023.

Here is our report card for 2022, 
measuring our progress against the 
objectives in the AMT strategic plan.

October was AMT conference month, 
with a variety of activities on offer. 
We kicked off proceedings with a 
webinar from AMT member Derek 
Zorzit, followed by a Mental Health 
First Aid course run by Professor 
Michael Hazelton. AMT hosted a 
discussion group on the research 
paper, Massage Therapy Effects, 
which turned out to be a massive 
surprise hit with attendees. We 
finished up with a practical workshop 
run by Aran and Sheree Bright.

OCTOBER 2022
 AMT annual conference month

Join AMT for our October conference festival,  
with a broad selection of virtual gatherings  
and our first national AMT picnic day  
(socially distanced of course!). 
You can attend a single event or  
any combination of events. 

Two of the scheduled events  
are free to attend.

AMT’s 4th official Mentoring Program 
also finished up in October, with 
21 pairs successfully completing. 
The feedback was very positive: 12 
respondents stated it was one of the 
best things they had ever done. It 
was particularly gratifying to see that 
most mentoring pairs achieved all or 
some of their goals.

Thank you to everyone who 
participated in the 2022 program, in 
particular the mentors who volunteer 
their time and continue to return 
across repeated intakes. 



 �Mentoring Program  
Information Pack (January 2022)

 �Living with COVID infographic 
(February 2022)

 �AMT Blog post  
(June 2022)
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Objective: Members are skilled, 
informed and engaged

•	 AMT promoted research 
highlights and stories 
showcasing the evidence of the 
efficacy of massage in relation to 
various presenting conditions via 
its social media platforms. 

•	 AMT hosted a range of 
educational events, including 
webinars, interactive workshops, 
and chat groups. 

•	 AMT engaged with members via 
social media channels, email and 
the AMT blog. 

•	 AMT committed to updating 
and disseminating the calendar 
of professional development 
suggestions, providing 
information about a range of 
accessible and affordable PD 
options.   

•	 AMT sent out email updates and 
information on issues impacting 
members.

Objective: Members are supported in clinical practice

•	 AMT campaigned members of parliament and candidates in the lead up to 
the Federal Election to raise awareness of the role massage therapists fill in 
healthcare delivery.

•	 AMT facilitated 21 matched mentor/mentee pairs through the 4th intake of 
AMT’s in-house mentoring scheme.

•	 AMT continued to provide a range of measures to ease the financial strain 
on members arising from the ongoing COVID pandemic. This included 
supporting 922 members to register for free at AMT-hosted webinars.

•	 AMT established a clinic air clinic register and promoted the clinics of 
members that met ventilation and air purification thresholds.

•	 AMT continued to upload practice templates, fact sheets, promotional 
resources and other clinic resources to the AMT website. 

•	 AMT provided regular updates and breaking news on issues impacting 
practice via the AMT blog, email updates, the AMT website, Facebook  
and Twitter. 

•	 AMT made evidence-informed resources available to members via the AMT 
blog, email updates, the AMT website, Facebook and Twitter. 

•	 AMT continued to publish updates and articles on the AMT blog that are 
broadly disseminated both nationally and internationally. 

•	 AMT represented eligible members in monthly reports to private  
health funds.

•	 AMT commenced work on a social media standard to guide members in its 
safe and ethical use.

Secretary’s Report

AMT Mentoring Program

2022 Mentoring Program 
Information Pack

Association of Massage Therapists Ltd
PO Box 826  Broadway  NSW  2007
T: 02 9211 2441  |  F: 02 9211 2281
info@amt.org.au 
www.amt.org.au



 Massage and persistent pain Instagram post (August 2022)
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Secretary’s Report by Katie Snell

Objective: Massage therapy 
is recognised as a distinct 
healthcare intervention

•	 AMT reviewed the Scope of 
Practice for massage therapy 
which is published in the AMT 
Code of Practice.

•	 AMT promoted research 
highlights and stories 
showcasing the evidence of the 
efficacy of massage in relation to 
various presenting conditions via 
its social media platforms. 

•	 AMT developed infographics 
explaining the evidence-based 
benefits of massage therapy 
for specific conditions and 
promoted these through social 
media channels.

•	 AMT provided support and 
resources to members involved 
in massage therapy research.

Objective: Australians recognise 
massage therapy as a health 
service

•	 AMT campaigned members 
of parliament and candidates 
in the lead up to the Federal 
Election to raise awareness of 
the role massage therapists fill in 
healthcare delivery.

•	 AMT continued to make its 
classified research database 
publicly available via the AMT 
website.

•	 AMT made evidence-based 
resources and information 
available to the public via 
Facebook and Twitter. We 
engaged with over 500 
followers on Twitter with 10,000 
impressions per month, and over 
9000 followers on Facebook, 
reaching 4000 users per week. 
AMT received 7160 views and 
100,000 impressions on Youtube. 

•	 AMT reaccredited with all private 
health funds.

•	 AMT developed infographics 
explaining the evidence-based 
benefits of massage therapy 
for specific conditions and 
promoted these on social media 
channels.

•	 AMT engaged with the training 
package review process to 
ensure that nationally recognised 
qualifications are evidence-
informed responsive to priority 
areas of healthcare within 
Australia. 

Objective: Massage Therapy 
is an evidence-based health 
intervention

•	 AMT promoted research 
highlights and stories 
showcasing the evidence of the 
efficacy of massage in relation to 
various presenting conditions via 
its social media platforms. 

•	 AMT continued to build links 
with tertiary institutes to foster 
research partnerships.

•	 AMT professional development 
events featured members who 
are undertaking research within 
the field of massage therapy.

•	 AMT supported members who 
are conducting research by 
promoting research surveys via 
email and social media channels.

•	 AMT’s voice was represented 
on the Complementary Health 
Industry Reference Committee 
under Skills IQ, working to ensure 
that national training package 
qualifications are evidence-
informed and responsive to 
priority areas of healthcare within 
Australia. 



 �Massage Therapy Code of Practice 
(March 2022)
 �Massage Therapy Code of Practice 
(March 2022)

association of massage therapists

Massage Therapy Code of Practice

 � ‘Find a Therapist’ search facility on 
the AMT website 
https://www.amt.org.au/massage-
and-you/search-by-postcode.html
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Objective: The practice of 
massage therapy in Australia is 
supported by a sustainable and 
coherent model for regulation

•	 AMT audited practising 
members to ensure that they 
comply with mandatory 
police check requirements, 
currency of insurance and first 
aid, and ongoing professional 
development.

•	 AMT reviewed its position 
statement on regulation of the 
massage therapy industry.

Objective: The Australian public 
recognises the health benefits of 
Massage Therapy

•	 AMT continued to make its 
classified research database 
publicly available via the AMT 
website.

•	 AMT made evidence-based 
resources and information 
available to the public via 
Facebook and Twitter. We 
engaged with over 500 
followers on Twitter with 10,000 
impressions per month, and over 
9000 followers on Facebook, 
reaching 4000 users per week. 
AMT received 7160 views and 
100,000 impressions on Youtube. 

•	 AMT campaigned members 
of parliament and candidates 
in the lead up to the Federal 
Election to raise awareness of 
the role massage therapists fill in 
healthcare delivery.

Objective: Health practitioners 
recognise the benefits of 
Massage Therapy

•	 AMT provided regular updates 
and breaking news on issues 
impacting practice via the AMT 
blog, email updates, the AMT 
website, Facebook and Twitter.

•	 AMT made evidence-informed 
resources available via the AMT 
blog, email updates, the AMT 
website, Facebook and Twitter.

•	 AMT continued to publish 
updates and articles on the 
AMT blog that are broadly 
disseminated both nationally 
and internationally.

•	 AMT continued to make its 
classified research database 
publicly available via the AMT 
website.

Objective: Australians have the 
information, knowledge and 
resources to choose a qualified 
massage therapist

•	 AMT promoted members via its 
public Facebook page and other 
social media channels.

•	 AMT promoted members via its 
‘Find a Therapist’ search facility 
on the AMT website.

•	 AMT established a clean air clinic 
register and promoted the clinics 
of members that met ventilation 
and air purification thresholds.

https://www.amt.org.au/massage-and-you/search-by-postcode.html
https://www.amt.org.au/massage-and-you/search-by-postcode.html
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AMT’s largest single item of expense 
is wages. Our 2022 wages bill was 
$485, 890, a 3% increase on 2021 
(2021: $471,718) which is consistent 
with CPI increases of 3.5% that year. 
Superannuation expenses were 
$55,871, compared with $51,013  
in 2021. 

Staff retention remains an important 
focus for AMT. Factoring wage 
increases into the annual budget  
that are, at minimum, in line with 
inflation is a key consideration in our 
financial planning. 

With the shift to a new management 
structure, AMT transitioned two 
key personnel to a 4-day working 
week this year. This has helped to 
contain AMT’s staffing budget whilst 
ensuring that staff are appropriately 
remunerated for their skills and 
experience. And we are quite 
chuffed to be at the vanguard of 
implementing a 4-day working week 
for staff. Providing attractive working 
conditions and a psychologically  
safe workplace is critical to attracting 
and retaining excellent staff, a net 
positive in relation to our human 
resources budget. 

AMT’s other major expenses 
remained relatively stable in 2022. 
Overall operating expenses were 
$799,888, a 5% decrease compared 
with 2021 ($841, 579). This significant 
decrease accounts for the dramatic 
reduction in operating losses relative 
to 2021. 

Membership revenue for 2022 was 
$701, 807, a 2% decrease compared 
with 2021 ($715,569). Overall revenue 
for 2022 was $768,095, a modest 1% 
decline relative to 2021 ($777,494).

The 2022 financial statements show 
that AMT has successfully weathered 
the medium-term impacts of 
uniquely challenging times. The AMT 
Finance Committee is confident that 
the Association is in an excellent 
position to continue providing 
exceptional benefits and supports to 
our members at reasonable cost, and 
commends the 2022 AMT financial 
statements to the membership. 

Finance Committee report 

AMT remains in a strong financial 
position, with member equity 
at the close of 2022 standing at 
$352,892. We are fortunate to have 
these reserve funds, as they have 
provided a much-needed buffer 
during challenging times. 

And 2022 was indeed another lean 
year for AMT financially. Our financial 
statements show a loss of $31,580, 
which amounts to just over $600 per 
week of operating deficit. While this 
figure might engender a sharp intake 
of breath, it is less than half AMT’s 
2021 deficit ($64,696) so we’re on the 
path to recovery. 

These losses arose partly because 
AMT has not increased membership 
fees in line with CPI for 3 years – our 
annual membership fees remained 
static throughout the unpredictable 
chaos and disruption of the COVID 
pandemic. Essentially, this means that 
AMT has weathered higher operating 
costs associated with inflation but 
not passed these rising costs on 
to members. This was the context 
in which the decision to increase 
membership fees in 2023 was taken.

The 2022 deficit also shows 
the impact of AMT’s ongoing 
commitment to provide no and 
low-cost professional development 
opportunities to members to help 
buffer the impact of rising cost of 
living pressures. 
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Statement of Comprehensive Income

Note Dec 2022 Dec 2021

$ $

Revenue 3 782,001 777,494

Wages, contractors & superannuation 3 (603,576) (590,008)

Depreciation and amortisation expenses 3 (27,838) (23,575)

Other expenses from ordinary activities 3 (181,980) (227,996)

Profit/(Loss) before income tax (31,393) (64,085)

Income tax expense 4 (187) (611)

Profit/(Loss) for the year (64,696) 153,600

Other comprehensive income/(loss) for the year, 
net of tax (31,580) (64,696)

Total comprehensive income/(loss) for the year (31,580) (64,696)

for the year ended 31 December 2022
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Statement of Financial Position 

Note Dec 2022 Dec 2021

$ $

ASSETS

CURRENT ASSETS

CASH AND CASH EQUIVALENTS 5 409,406 426,210

Trade and other receivables 6 9,801 9,059

INVENTORIES 7 938 2,364

Other assets 8 35,992 37,879

TOTAL CURRENT ASSETS 456,137 475,512

NON-CURRENT ASSETS

Property, plant and equipment 9 48,144 60,605

Other assets 8 11,000 11,000

TOTAL NON-CURRENT ASSETS 59,144 71,605

TOTAL ASSETS 515,281 547,117

for the Financial Year ended 31 December 2022
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Statement of Financial Position (cont.)

Note Dec 2022 Dec 2021

$ $

LIABILITIES

CURRENT LIABILITIES

Trade and other payables 10 45,447 38,409

Provisions 11 105,405 107,892

TOTAL CURRENT LIABILITIES 150,852 146,301

NON-CURRENT LIABILITIES

Provisions 11 11,537 16,344

TOTAL NON-CURRENT LIABILITIES 11,537 16,344

TOTAL LIABILITIES 162,389 162,645

NET ASSETS 352,892 384,472

EQUITY

Retained earnings 352,892 384,472

TOTAL EQUITY 352,892 384,472

for the Financial Year ended 31 December 2022
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Statement of Changes in Equity

Retained 
Earnings

Total

$ $

Balance at 1 January 2022 384,472 384,472

Comprehensive income

Profit for the year (31,580) (31,580)

Other comprehensive income - -

Total comprehensive income (31,580) (31,580)

Balance at 31 December 2022 352,892 352,892

Balance at 1 January 2021 449,168 449,168

Comprehensive income

Loss for the year (64,696) (64,696)

Other comprehensive income - -

Total comprehensive income/(loss) (64,696) (64,696)

Balance at 31 December 2021 384,472 384,472

for the Financial Year ended 31 December 2022
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Statement of Cash Flows

Note Dec 2022 Dec 2021

$ $

Cash flows from operating activities

Receipts from operations 780,308 772,664

Payments to suppliers and employees (782,499) (794,872)

Interest received 951 426

Income tax paid (187) (611)

Net cash generated from operating activities 12 (1,427) (22,393)

Cash flows from investing activities

Payment for plant and equipment (15,377) (20,812)

Net cash (used in) investing activities (15,377) (20,812)

Net increase/(decrease) in cash held (16,804) (43,205)

Cash at the beginning of the financial year 426,210 469,415

Cash at the end of the financial year 5 409,406 426,210

for the Financial Year ended 31 December 2022
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Notes to the Financial Statements

2022 2021

$ $

Revenue

Membership fees 701,807 715,569

Conference fees 22,879 28,297

Advertising income 2,455 4,347

Workshops 8,508 6,055

Merchandise sales 1,851 1,432

Mentoring fees 3,673 2,909

Sponsorship 2,500 -

Practice Address Addition 11,617 -

Interest income 951 426

Other income 25,760 18,459

782,001 777,494

for the Financial Year ended 31 December 2022

Operating Profit or Loss 
The operating profit or loss before income tax includes the following items of 
revenue and expense:
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Notes to the Financial Statements (cont.)

2022 2021

$ $

Expenses

Conference fees 4,185 4,420

Audit fees 5,400 5,400

Depreciation 27,838 23,575

Raw materials and consumables used 187 478

Wages & salaries 485,890 471,718

Superannuation 55,871 51,013

Annual leave 48,498 51,231

Long service leave (589) 16,046

Mentoring expenses 14,060 14,060

Paid Parental Leave 13,906 -

Rent 40,960 40,960

Insurance 6,987 6,360

All other expenses 107,576 156,318

813,394 841,579
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Notes to the Financial Statements (cont.)

Income Tax 
The prima facie tax payable on profit before income tax is as follows:

2022 2021

$ $

Prima facie tax payable on profit/(loss) from ordinary 
activities before income tax at 25% (2021: 26%)

(7,848) (16,662)

Less:

Tax effect of:

	− Non-taxable member income arising from the 
principle of mutuality

(8,035) (17,841)

	− 	Over/(under) provision prior year - 568

Income tax attributable to entity 187 611
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Notes to the Financial Statements (cont.)

Cash and Cash Equivalents

2022 2021

$ $

Cash at Bank 370,684 408,732

Electronic Trading Account 38,220 16,976

Cash on Hand 502 502

409,406 426,210
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Notes to the Financial Statements (cont.)

Trade and Other Receivables

2022 2021

$ $

Trade Debtors 9,801 9,059

9,801 9,059
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Notes to the Financial Statements (cont.)

Inventories

2022 2021

$ $

Inventories 938 2,364

938 2,364
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Notes to the Financial Statements (cont.)

Other Assets

2022 2021

$ $

Current

Regional Meeting Accounts 22,647 22,647

Prepaid License Fees 13,347 15,232

35,992 37,879

Non-current

Lease Deposit (non-current) 11,000 11,000

11,000 11,000
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Notes to the Financial Statements (cont.)

Plant and Equipment

2022 2021

$ $

At cost 255,483 240,106

Less accumulated depreciation (207,339) (179,501)

48,144 60,605
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Notes to the Financial Statements (cont.)

2022 2021

$ $

Trade payables 1,202 -

GST payable 15,578 12,124

Salary sacrifice payable 2,600 -

Superannuation payable 14,480 13,684

PAYG withholding 11,587 12,601

45,447 38,409

Trade and Other Payables
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Notes to the Financial Statements (cont.)

2022 2021

$ $

Current

Provisions for income tax (384) 483

Provisions for annual leave 63,578 65,940

Provision for long service leave 42,111 41,469

105,405 107,892

Non-Current

Provision for long service leave 11,537 16,344

11,537 16,344

Provisions
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Notes to the Financial Statements (cont.)

2022 2021

$ $

Reconciliation of cash flow from operations 
with profit after tax

Profit/(Loss) after income tax (31,580) (64,696)

Non-cash flows in profit:

	− Depreciation 27,838 23,575

Changes in assets and liabilities

	−  (Increase)/decrease in trade and receivables (742) (4,404)

	−  (Increase)/decrease in other assets 1,885 -

	−  (Increase) in inventories 1,427 712

	−  increase in trade and payables 7,039 3,949

	−  (decrease)/increase in provisions (7,294) 18,471

(1,427) (22,393)

Cash Flow Information
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Notes to the Financial Statements (cont.)

The registered office and principal place of the company is: 
Association of Massage Therapists Ltd 
Suite 3.02, 22 – 36 Mountain Street, Ultimo, NSW, 2007

Entity Details
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Notes to the Financial Statements (cont.)

Key Management Personnel

Any person(s) having authority and responsibility for planning, directing and controlling the activities of the association, 
directly or indirectly, including its committee members, is considered key management personnel.

Related Party Transactions

2022 2021

$ $

Key management personnel compensation:

	−  short-term benefits 230,705 225,036

	−  post-employment benefits 23,366 21,601

254,071 246,637
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The Board

Head Office Staff

REBECCA BARNETT
Chief Executive Officer

KATIE SNELL
Operations Manager

SCOTT LLOYD-OWEN
Industry Engagement Manager

CHAIRPERSON
Subhadra Gerard

VICE-CHAIRPERSON
Kristy Baird 

TREASURER
Joanna Cotterall

DIRECTORS
Jessica Gawne

Ian Lim
Youjung Suh

Daniel Wonnocott

REMA ZOGABE 
Administration Officer

BELINDA BARRETT  
Administration Officer

SHADY BADAWY  
Administration Officer

DECLAN PARKEE
Administration Officer

BIANKA BARTORA
Administration Officer



Association of Massage Therapists Ltd
PO Box 826  Broadway  NSW  2007
T: 02 9211 2441  |  F: 02 9211 2281
info@amt.org.au 
www.amt.org.au

ABN 32 001 859 285 
Established 1966

mailto:info%40amt.org.au?subject=
http://www.amt.org.au

	Association of Massage Therapists Annual Report 2021
	Governance
	Chairperson’s Message by Subhadra Gerard
	Secretary’s Report by Katie Snell
	Finance Committee report 
	Statement of Comprehensive Income
	Statement of Financial Position 
	Statement of Changes in Equity
	Statement of Cash Flows
	Notes to the Financial Statements
	The Board
	Head Office Staff

